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T H E  B R I D G E S  C U P 
P R O S P E CT I V E  H O ST  V E N U E  I N FO R M AT I O N  



THE BRIDGES CUP
Establ ished 2022

The Bridges Cup is the premier mid-amateur golf 
matches,  unit ing el i te players from around the 
world in a Ryder Cup -  style competit ion held at 
world-class golf  courses.

Through fr iendly competit ion and camaraderie, 
the event aims to showcase exceptional 
talent on renowned global  courses,  foster ing 
internat ional  goodwil l  and sportsmanship.  The 
Bridges Cup provides a platform for players to 
compete at the highest level  of mid-amateur 
golf,  whi le strengthening bonds between global 
golf ing communit ies. 
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The Bridges Cup br ings 24 top mid-am players from the world’s best clubs to compete in a Ryder 
Cup-style event .  Each Bridges Cup is featured in GOLF.com and GOLF Magazine before,  dur ing, 
and after the event ,  a long with coverage via the Bridges Cup website and social  handles.  Each 
host club also gets the r ights to use the signif icant amount of content created during the event . 
By host ing the Bridges Cup,  a club and the host ing sponsors receive unparal le led media exposure.

THE PL AYERS
The Bridges Cup committee hand-picks the most el i te f ie ld 
of part ic ipants from the most prest igious golf  c lubs from 
around the world.  The f ie lds feature players who have won 
USGA events,  part ic ipated in major championships,  and won 
exclusive invitat ionals.  A number of Bridges Cup players are 
also Top 100 course panel ists,  meaning they are wel l  traveled 
and have a discerning eye for golf  course architecture.

THE EXPERIENCE
The Bridges Cup committee creates a curated f irst-class 
experience which is unparal le led in amateur golf,  making i t  one 
of the most sought-after invitat ions in golf.  No other amateur 
golf  event takes care of the player experience l ike the Bridges 
Cup.  No stone is left  unturned from the moment players leave 
their  home country to the t ime they return,  making the Bridges 
Cup a truly unforgettable experience that r ises above al l  other 
events on the mid-amateur calendar.

HOSTING THE BRIDGES CUP
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SCHEDULE & MATCHES
DAY ONE:
Player Arr ivals 
Welcome Dinner

DAY TWO:
Practice Rounds 
Team Media Day 

DAY THREE:
Session One -  Fourbal l  Morning
Five Fourbal l  Matches wi l l  be played with a total  of 
5 points avai lable for the session

Session Two - Foursomes Afternoon
Five Foursomes Matches wi l l  be played with a total 
of 5 points avai lable for the session

DAY FOUR:
Session Three -  Fourbal l  Morning
Five Fourbal l  Matches wi l l  be played with a total  of 
5 points avai lable for the session

Session Four -  Foursomes Afternoon
Five Foursomes Matches wil l  be played with a 
total  of 5 points avai lable for the session

DAY FIVE:
Session Five -  Singles 
Twelve Singles Matches wi l l  be played with a total 
of 12 points avai lable for the session
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FORMAT
The matches are played over three competit ive days.  The f irst  two tournament 
days includes fourbal l  and foursomes matches and the f inal  day includes twelve 
singles matches.

FOURBALL
In four-bal l ,  each member of a two-man team plays his own bal l ,  so four bal ls 
are in play on every hole.  Each team counts the lowest of i ts two scores on 
each hole,  and the team whose player has the lowest score wins the hole.  I f  the 
low scores are t ied,  the hole is halved.

FOURSOMES
In foursomes,  each two-man team plays one bal l  per hole with the players 
taking turns unt i l  each hole is complete.  Players alternate hitt ing tee shots, 
with one leading off  on odd-numbered holes,  and the other hitt ing f irst  on even-
numbered holes.  The team with the low score on each hole wins that hole.  I f 
their  scores are t ied,  the hole is halved.

SINGLES
In s ingles,  each match features one player from each team. The player with 
the lower score on each hole wins that hole.  I f  their  scores are t ied,  the hole is 
halved.

SCORING
Each match is worth one point .  The team with the most points wins the Bridges 
Cup.  I f  the matches end in a t ie,  the team holding the Bridges Cup retains.

POINTS
There are a total  of 32 points avai lable over al l  four sessions,  each of which is 
worth one point .  There are no extra holes in Bridges Cup matches.  I f  the two 
sides are t ied after 18 holes,  half  points are awarded.
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HOST VENUE
Annual ly,  the Bridges Cup br ings players from the world’s best golf  c lubs to compete in a world-
class team championship.  Each year the cup is featured extensively on GOLF.com and in GOLF 
Magazine.  The last ing impressions and connection to the Bridges Cup never ends.  Each host club 
also has r ights to ut i l ize signif icant amounts of content created by our media teams, and the host 
venue  receives unparal le led media exposure throughout . 
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MINIMAL IMPACT
The Bridges Cup is an el i te mid-amateur Ryder Cup style competit ion played over four days (1 
pract ice day,  and 3 competit ion days) .  The f ie ld includes 24 competitors,  4 -  6 captains,  a long 
with tournament and media staff,  with a total  on site persons of approximately 50 people.  Whi le 
spectators are encouraged,  these are l imited to members and their  guests and are exclusively 
invited by the host venue.  There are no hospital i ty or v iewing structures to be bui l t ,  beyond 
signage,  and the event is designed to be very low impact to the host venue.  The course opens 
back up for member play fol lowing the singles matches on the f inal  day.
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2022 NINE BRIDGES 
JEJU ISL AND, SOUTH KOREA

From the inaugural  event ,  The Bridges Cup establ ished itself  as a premier amateur event and the 
pinnacle of the mid-amateur team matches.  The Club at Nine Bridges was the perfect host for the 
f irst  event ,  sett ing the expectat ions of excel lence from the start .  The club has been one of the 
mainstays in the world top-100 since opening in 2001. 
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2023 LES BORDES 
SAINT L AURENT NOUAN, FRANCE

The Bridges Cup is hosted in year two at one of the best golf  courses in mainland Europe,  Les 
Bordes.  Immediately after opening,  this Gi l  Hanse masterpiece quickly jumps into the world top-
100 and wi l l  cont inue to r ise in years to come. Each year the event embraces the local  culture 
and bui lds legacy of the event ,  year two was no exception.  The French inf luence on the event was 
seen in al l  aspects of the event throughout the week.
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2024 Haesley Nine Bridges 
YEOJU,  SOUTH KOREA

The third edit ion of the Bridges Cup was held in the fal l  of  2024 at the impressive Haesley Nine 
Bridges,  located just outside of Seoul ,  Korea.  Haesley is one of Korea’s most exclusive and 
revered pr ivate members clubs,  annual ly recognized amongst the very best golf  courses in Asia. 
The services,  amenit ies,  and golf  experiences are world class and wi l l  be on showcase throughout 
the 2024 Bridges Cup week. 
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UNPARALLELED REACH
GOLF.com understands i ts audience and l istens to i ts partners to ensure content 
is created and distr ibuted effect ively and eff ic ient ly.  GOLF’s data-driven approach 
al lows them to continuously opt imize their  strategy,  which means they consistently 
create products and content that attract ,  grow, and engage an avid audience.  GOLF 
has an unparal le led reach,  audience and ampl if icat ion.
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GOLF.COM & GOLF MAGAZINE DISTRIBUTION

GOLF.com + GOLF MAGAZINE 
DISTRIBUTION
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8AM Golf  is  an integrated collection of brands 

with the shared mission of supporting and 

celebrating  golfers and the golf  industry. 

We value the tradit ions of  the sport  while 

encouraging innovative practices to help it  grow.
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HOWARD MILSTEIN, CHAIRMAN

A golf entrepreneur, innovator, and 

philanthropist, Howard Milstein launched 

8AM Golf as the holding company that 

oversees and operates all of his golf 

assets. As Chairman of 8AM Golf, Milstein 

is Executive Chairman of the Nicklaus 

Companies, Publisher of GOLF Magazine, 

and Chairman of Golf Logix, Miura Golf, True 

Spec Golf, Club Conex and Chirp. All of these 

companies share a common goal of helping 

golfers enjoy the game before, during and 

after their rounds.

JUSTIN TIMBERLAKE, PARTNER

Justin is an investor and partner in 8AM 

Golf and leads creative initiatives across the 

8AM portfolio of brands. As a songwriter, 

performer, actor and producer, Justin 

embodies effortless cool and is a globally 

recognized taste maker. He’s one of the 

best-selling music artists in history and is 

also an avid and accomplished golfer. Justin’s 

partnership with 8AM Golf, which began in 

2020, will deepen his already-profound and 

rich interest in the sport of golf.

HOYT McGARITY,  PRESIDENT

Hoyt communicates and implements 8AM 

Golf’s vision, mission, and overall direction as 

directed by the Chairman. Hoyt was a stand-

out collegiate golfer at Lynn University before 

he played golf competitively on a number of 

professional tours. Hoyt co-founded Modern 

Golf in 2011, a Canadian club fitting company. 

In 2014, Hoyt became the CEO of True Spec 

Golf, a brand agnostic club fitting company, 

and in 2017, he became President and CEO of 

Miura Golf.

8 A M  G O L F  L E A D E RS H I P
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OUR	BRANDS
03.

8AM Golf invests in brands that empower golfers. 
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